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Democracy at Work: Pressure and Propaganda in Portugal and Brazil addresses de-

mocracy both as an institutional value system and as a practice. How are the me-

dia exerting their mediation role? How are the media re-(a)presenting the political 

world to society? Are different media voices offering diversified and complemen-

tary perspectives on politics? How is propaganda perceived within different demo-

cratic and economic contexts? Is political trust and mistrust shaping the strategy of 

propaganda? These questions are addressed in theoretical and empirical chapters 

in a book that addresses problems which are in need of urgent discussion, as their 

impact and consequences are deeply transforming politics and the way politics is 

communicated, lived and understood by its main actors. 

Within this framework, Political Communication Studies has a major role in 

identifying and urging new diagnosis of, and insights into, the political and the 

media systems, and, above all, how both the people and political institutions can 

both survive crisis and improve democracy in the Lusophone world. This book 

aims at making a contribution to that acknowledgment. 
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C h a p t E r  4 

B E t t E r  o r  m o r E  i n vo l vE d  i n  po l i t i C s ? 

t h E  i n vo l vE m E n t  o f  po r t U G U E s E  vo t E r s  i n 

pa r l i a m E n t a r y  E l E C t i o n s 

Paula do Espírito Santo

Introductory note

The voters’ relationship to politics is a classical issue in Political 

Studies and has undergone important developments on a broad and 

comparative scale. The citizen’s relationship with politics and with the 

political system have given rise to important concepts such as social 

capital (Fukuyama 2000, Putnam 1993, 2000), which is a specific reflec-

tion of social and political involvement and participation. When analysing 

the citizen’s relationship with politics and with the political system, we 

should consider political and civic culture concepts. With regard to this 

topic, we have seen a great deal of contributions beginning with Gabriel 

Almond’s pioneering article, ‘Comparative Political Systems’, which intro-

duced the concept of political culture in the Journal of Politics, in 1956. 

However, the idea of political and civic culture has existed and has been 

expressed for some time, although not necessarily being mentioned by 

name (Tocqueville, Mead, Benedict) and it is an important conceptual 

instrument in relation to the individual’s relationship with politics and 

culture. With further reference to this relationship, several contributions 

have analysed the consequences of political participation from the civil 

DOI: http://dx.doi.org/10.14195/978-989-26-0917-1_4
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community, in terms of the regular citizen’s needs of adjusting to how 

the system is organized and how it is constructed by the State (Fukuyama 

1992, Linklater 1998, Lloyd and Thomas 1998, Beck 1998, Klingemann, 

Fuchs and Zielonka 2006, Inglehart, Haerpfer, Bernhagen and Welzel 

2009, Lavareda and Telles 2011). 

The focus on how, in democratic systems, people can effectively utilise 

the system’s political answers to their real needs and motives demonstrates 

a standing process of both adjustment and search, which represents a, 

permanently, unfolding path to that needs to be followed. However,  

In ‘The Role of Ordinary people in Democratization’, Welzel and Inglehart 

stress that ‘the development of effective democracy’ reflects the acquisition 

of resources and values by ordinary people that enable them to pressure 

the elite, effectively. The importance of this process, known as ‘human 

empowerment’ is generally underestimated’ Welzel and Inglehart (2008: 

126). In other words, the human potential that each Nation contains the 

basic skills for a better democratic system. ‘Democracy can be effective 

only if power is vested in the people’, considering a ‘human -empowerment 

scenario that consists of three elements: action resources, self -expression 

values and democratic institutions’ (Wetzel and Inglehart 2008: 129). 

These three elements allow a political balance between the powerful 

elite and the will of the people which can operate at different levels, in 

relation to each Nation’s journey towards an improved Democracy. The 

most challenging feature of the process of democratization is that it is 

a major political challenge with what is, probably, a never ending out-

come. However, the human capital strength obtained will be greater at 

each moment in History. As stated by Wetzel and Inglehart (2008: 136) 

‘the major effect of modernization is not that it makes democracy more 

acceptable to elites, but that it increases ordinary people’s capabilities 

and willingness to struggle for democratic institutions’.

The importance of political participation is an essential facet of the 

way the political system, and the citizens in particular, understand and 

interpret their role as active members of within the State’s construction. 

In a period of time where there is a growing disappointment with the 

direction that politics and of the economy has taken it appears that there 
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is an active repositioning of the relationship between citizens and the 

political system. In other words, being politically active usually means 

being less committed to the electoral offer. However, it also means finding 

and building more demanding links to the political system while search-

ing for more information, the sharing of opinions and a more critical and 

informed way of living politically. The global and generational growth of 

education has allowed citizens to reach a political moment in which they 

are better trained at school and in academic terms and are, therefore, 

each time more and more critical and knowledgeable about what they 

want, about politics and about politicians. 

Remarks relating to the Political system and methodological aspects 

The Portuguese political system is considered to be of a semi -presidential 

type. This generally means that there are two basic political ruling institu-

tions of the State and Nation, which are Parliament and the President. In 

the Portuguese system both Parliament and the President are the principal 

political institutions of representation. The President is the main political 

symbol of the Nation, in both internal and international terms, as well 

as performing the role of supreme political and institutional regulator. 

The Portuguese political system does have Parliamentary elections every 

four years and Presidential elections every five years (limited to two con-

secutive mandates). The President, the Prime -Minister, the President of 

Parliament, and the Courts are, though, sovereign institutions, in relation 

to the Portuguese political system. 

We considered a three election period, those elections having occurred 

in 2002, 2005 and 200914. In 2002 the Prime Minister António Guterres 

14  The Portuguese legislative elections, which occurred in 2002 and 2005, were both 
important and unique. These elections were important due to their inherent nature during 
a semi -presidential regime. They were also unique for having occurred as a result of sin-
gular reasons deriving more from a set of circumstances which had dictated the end of the 
previous legislature than from the normal and formal reasons that allow for Parliamentary 
elections to take place every four years.
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resigned due to significant losses in local elections. In the following 2005 

elections, the mandatory four year term of office had not been completed 

because of the dissolution of Parliament. This took place during Pedro 

Santana Lopes’ short term of office as Prime -Minster. Santana Lopes had 

been appointed after the resignation of the previous incumbent José 

Manuel Durão Barroso who, after tendering his resignation, was then 

elected as President of the European Commission.

Methodologically, this study is based upon three post -electoral polls, 

applied to the urban area around the Portuguese capital, Lisbon. This 

regional council is known as the ‘Greater Lisbon area’ and includes 

the eight councils around Lisbon15. The area in question has over 1.5 

million voters16 from a national electorate of about 9.5 million. This 

area of this study consists of all of the individuals who are included 

as voters in the resident electoral register. For each poll the most 

recently updated data from that year has been used. The electoral 

register is annually updated by DGAI17. The data for the three opinion 

polls was gathered about one month after the Parliamentary elections 

had taken place.18

The design and implementation of the sampling plan was undertaken 

in three stages. For the first stage a probabilistic based sampling plan  

of 600 individual voters was used for each poll. Each council was sepa-

rated into its political -administrative divisions, according to the number 

of voters.19 At the second ‘data collection’ stage the random route itiner-

ary technique was applied, which implies contacting the voters at home, 

15  The eight councils considered are: Amadora, Cascais, Lisboa, Loures, Odivelas, Oei-
ras, Sintra and Vila Franca de Xira.

16  In 2002, the electorate consisted of 1,559,986 individuals, according to the current 
electoral census. In 2005 the electorate consisted of 1,679,706 voters and in 2009: 1590669. 
Data from STAPE (Secretariado Técnico para os Assuntos do Processo Eleitoral) and DGAI 
(Direcção geral da Administração Interna).

17  DGAI (Direcção geral da Administração Interna).
18  The elections were held on the 17th March 2002, the 20th February 2005 and the 27th 

September 2009, respectively. 
19  This sampling division was made according to the criteria segmentation of the 

‘freguesias division (small political administrative divisions similar to borough councils in 
the UK), related to Law number 169/99, of 18th September and No 8/93, 5th March. 
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and following specific itinerary rules. At the third stage the method used 

was selecting one individual per home, this is in accordance with quota 

method sampling, where a segmentation of sex and age, based on the 

last 2001 population census is the recognized procedure. If we consider 

a poll on a scale of 600 samples, the sampling error would be ± 4%, for 

a 95% level of confidence, and is considered to be a strictly probabilistic 

sampling plan. 

The data analysis was subject to a principal set of procedures, based 

upon descriptive statistic analysis. We also used qui -square tests applied 

on crosstabs applications. Although most of the variables were already 

tested in other studies, the questionnaire was internally monitored, 

before being applied, in terms of field work. Several test experiments 

were also used in order to acquire a better adjustment to Portuguese 

culture and to reach a suitable level of understanding for the average 

member of the population.20

The hypothesis we constructed is that, when considering Lisbon, 

which is the principal political Portuguese urban area, in conjunction 

with the election period from 2002 to 2009, the voters in question 

tend to be participative, whether in political or electoral terms. 

Furthermore, our primary question is: ‘can we find an evolutionary 

pattern in political and electoral terms?’ As a result, we believe it is 

both relevant and intriguing since Lisbon is the main political cen-

tre for a country of such small dimension as Portugal. According to 

results obtained from other research that has been undertaken, with 

comparable data (Cayrol 1989, Inglehart and Andeweg 1993, Boy and 

Mayer 1997a, Jaffré and Chice 1997, Norris 2001, Welzel and Inglehart 

2008, Inglehart, Haerpfer, Bernhagen and Welzel 2009), it may be 

assumed that within the methodological characteristics of the study, 

Portuguese voters tend to demonstrate a participative pattern towards 

politics and elections. 

20  The interview’ teams were made up of university students, from the Communica-
tion Studies’ course, of ISCSP (Instituto Superior de Ciências Sociais e Políticas)/UTL 
(Universidade Técnica de Lisboa), from the 2001/2002 and 2004/2005 and 2009/2010 
courses.
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Political involvement and voting perceptions: results

The political involvement and voting perceptions section refers to a set 

of variables that seek to describe the political and electoral participation 

of voters, as well as their perceptions on electoral choice. When refer-

ring to ‘voters involvement’ we mean that which defines the individual’s 

relationship with politics, in political terms, whether it be on an electoral, 

social or cultural basis. In the present study we take into question a short 

and consecutive election period, more exactly an evolving three election 

period (2002, 2005 and 2009). Within this research, the aim is to ana-

lyse the importance of various motives, especially the role of the media 

as a serious constraint and socialization agent on voters’ involvement, 

and also to investigate the role of primary groups and political parties,  

as examples of relevant aspects that may explain the individuals’ relation-

ship to politics. In relation to this matter, we specifically considered five 

variables which are namely: attitudes and voting behavior; associations of 

belonging; situations in which the voters participated during the political 

campaign period; the factors that most influenced the interviewees in their 

choice of vote; and, finally, the moment when deciding to cast a vote. 

In respect of attitudes and voting behavior, relating to the three Parliamentary 

elections of 2002 2005 and 2009, the majority of voters stated that they were 

party supporters and that they had voted in the elections. There was a propor-

tional increase in this group in 2005, of approximately 11%, according to the 

post -electoral polls considered (2002: 52%; 2005: 63%; 2009: 47%). This rise and 

fall of interest in parties indicates a conjuncture phenomenon demonstrating 

an enthusiasm in 2005 related to José Socrates’ own political enthusiasm and 

personality (table 1). It also appears important to stress the approximately 5% 

of individuals who said that they were party members. This amount remained 

stable over the three election period. This value is slightly above the average 

value for the individual party members in Portugal. These values can be ex-

plained because we are taking into account the largest Portuguese urban area. 

From these values we should also underline the number of individuals 

who said that despite not being party supporters they had still voted in 

elections. This proportion is similar in the first two polls (around 20%)  - 
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2002 and 2005  - and then rose (27%)  - 2009  - which may be interpreted as 

a tendency to politically walk away from the parties. It means that a move 

towards politically ‘independent’ positions is a tendency that is eventually 

seen. This set of individuals is the most malleable and is more susceptible 

to influence by electoral campaign actions and, furthermore, is attracted 

to political -party alternatives. In relation to individuals who are not party 

supporters and who do not vote in elections, there was evidence of a slight 

decline between the three post -electoral polls from around 15% to about 

6% and then an increase back to about 15%. This fall and rise indicates 

that the group of individuals who, usually, show possible indifference 

or feelings of rejection to parties and elections may include a significant 

proportion of politically interested ‘converts’. The rise in the percentage of 

individuals’ political and electoral interest which emerged during the 2005 

election may be interpreted as high, due to conjuncture reasons. Reasons 

related to the less popular leadership of Pedro Santana Lopes, who became 

Prime Minister, after José Manuel Durão Barroso had accepted the post of 

President of the European Commission, in 2004. Santana Lopes´ mandate 

as Prime Minister lasted less than a year, ending with the dissolution of 

Parliament by Jorge Sampaio, the President at that time.

Table 1 – Relationship to politics and parties

2002 2005 2009

Frequen-
cy

Valid per-
centage

Fre-
quency

Valid per-
centage

Fre-
quency

Valid per-
centage

Relation 
to politics

Total

Is a party member 29 4,8 29 4,8 32 5,3

Is a party supporter 
and votes in 
elections

312 52,0 379 63,2 284 47,3

Is a party supporter 
but does not vote 
in elections

45 7,5 37 6,2 35 5,8

Is not a party 
supporter but votes 
in elections

125 20,8 116 19,3 162 27,0

Is not a party 
supporter and 
does not vote in 
elections

89 14,8 39 6,5 87 14,5

600 100,0 600 100,0 600 100,0
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The collaboration through membership to associations over the last 

twelve months is a topic that merits analysing the importance of entering 

into social participation and its possibilities, as a consequence of an as-

sociative phenomenon. The importance of associations in civil society is a 

traditional object in Political Science and Sociology (Tocqueville, 1835 -1840; 

Roskin et al. 1974, 2003, Almond and Verba 1980, Bacalhau 1991, Putnam 

1993, Putnam 2000, Webb, Farrell and Holliday 2002, Whiteley 2008). 

In Portugal, there is no deep tradition of associationism. The research 

regarding this subject in Portugal does not afford long -term comparable 

data. According to one of the first polls used in relation to this issue, the 

percentage of people who have not joined any associations was about 

86% in 1978, about 84% in 1984 and about 83% in 1993 (Bacalhau 1994). 

This proportion may be deemed high, if we consider the wide range  

of available civil associations. According to present surveys, which relate 

to the ‘Greater Lisbon area councils, in 2002 the range of individuals who 

had not become members of an association during the last 12 months 

was about 67%. This proportion increased to about 75%, in 2005 and fell 

to 70% in 2009. We may consider this to be a significant percentage of 

people. Those who say that they had not joined any association during 

the last 12 months were resident in the Lisbon urban area, which is the 

area offering more facilities and more opportunities for organization and 

mobilization in association terms. 

If we consider those individuals who enrolled in an association over 

the last 12 months, the highest numbers are attracted to sports, recreation, 

neighbourhood associations, political parties and church associations. 

This happened in 2002, 2005 and 2009, despite some slight differences.  

We should stress that political parties and socio -political associations have 

a constant and also significant uptake (about 7%). In relation to this we 

should consider that political parties in Portugal, and especially in Lisbon, 

seem to have a mobilizing influence, particularly important in regard to 

sports or recreational associations. Consequently, we should also take 

into consideration that parties do play a leading and important role in 

sensitizing society to political and civic causes. In other words, parties 

still matter and are actively ahead in civil society association activities. 
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Table 2 – Joining into associations during the last twelve months
2002 2005 2009

Frequency Valid per-
centage

Frequency Valid per-
centage

Frequency Valid per-
centage

Association Recreative 
association

32 6,3% 24 4,0 24 4,2

Sports 
association 

40 7,8% 32 5,4 34 5,9

Neighborhood 
association 

18 3,5% 26 4,4 39 6,8

Trade unions 13 2,5% 5 ,8 19 3,3

Professional 
association

12 2,3% 14 2,3 17 3,0

Church group or 
association 

19 3,7% 29 4,9 30 5,2

Cultural 
association 

13 2,5% 24 4,0 18 3,1

Students 
association 

17 3,3% 13 2,2 11 1,9

Political party or 
socio -political 
association

34 6,7% 9 6,7 37 6,5

Did not join an 
association

341 66,7% 448 75,0 402 70,2

Total 539 663 631

NOTE: Multiple answer and filter question. 

The variable ‘situations in which you participated during the political 

campaign period’ is also an important motive for analysis, with regard to 

the relationship that individuals have with politics. Despite the critical 

and influential critics of the early 90’s about the effects of TV on democ-

racy (Kellner, 1990, Popper and Condry 1993, Lecomte 1993), the social 

and political impact of TV remains effective. This is also true in spite of 

the fact that television is quite often not at all linear in the way it really 

impacts upon democracy (Noelle -Newman 1984, Inglehart Andeweg 1993, 

Huckfeldt and Sprague 1995, Page 1996, Ramonet 1999). The dramatic as 

well as the emotional weight of TV are eminent features that, according 

to Graber’s experiments (1996) set up TV as a major source of political 

information, yet in spite of its massive scale and scope, this medium can 

reach a wider and extremely heterogeneous audience of citizens, including 

people with little or no interest in politics. The discussion on the con-

sumption of information about politics stresses the connection between 
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political, media consumption and civic engagement. In this regard, from a 

comparative perspective which includes several countries across Europe 

and also in the U.S., according to Pippa Norris (2000): ‘those most exposed 

to the news media […] consistently proved more knowledgeable, not less; 

more trusting towards government and the political system, not less; and 

more likely to participate in election campaigns, not less’ (Norris 2000: 

314). In most western democratic countries, looking at civic engagement 

is an exercise in discovering a set of constant inputs that reinforce and 

characterize the nature of the political system. The assimilation of such 

inputs by the political system and its civic structure, simultaneously, shows 

a very flexible system which is constantly adapting itself to the multiple 

circumstances of each political culture. Apart from the multiple inputs that 

are permanently generated by the system, there are those that are produced 

by the media, relating to different media types and consequently different 

patterns of political participation and trust. Comparative data across the 

E.U.27 reveals TV as being the principal medium of trust (63%), followed 

by newspapers (43%), radio (31%), the internet (22%), written magazines 

(8%)21. Some studies have already underlined the importance of the me-

dia during a public discussion of the ideas, which tends to have greater 

impact upon the newspaper readers and, specifically, upon those who 

have studied further education (Popkin 1991, Norris 2001, Inglehart and 

Pippa 2009). This tendency, however, shouldn’t discourage the need for 

improving and providing more and better political information, specially, 

about those with less political competence. The experiments by Tilley and 

Wlezien (2008) indicate that additional knowledge can be of use to people 

with low levels of political information and sophistication, motivating a 

change in their political assessments in an expressive way. 

From the various examples of this kind of political participation already 

mentioned, the most popular within this urban area included the catego-

ries of ‘watching information on TV about the elections’, as well as ‘talking 

about the election with friends and relatives’, followed by ‘reading posters 

21  Source: European Commission (2009): Special Eurobarometer 308. The Europeans in 
2009: http://ec.europa.eu/public_opinion/archives/ebs/ebs_308_en.pdf
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and billboards about the elections.’ Each of these three options were found 

at the top of the ‘situations’ most experienced, which indicate three differ-

ent popular sources of participating politically, all of them with significant 

levels of interest and reflection about politics (and the elections particularly). 

Comparing to the first two (‘watching information on TV about the elections’, 

and ‘talking about the election with friends and relatives’), the latter category 

(‘reading posters and billboards about the elections’) may be considered to 

be the most passive and less reactive. This data confirms the tendency that 

highlights the importance of television as a paramount support mechanism, 

with regard to political motives. This was also a conclusion that was reached 

by several surveys in Europe and across the world (Cayrol 1989, Inglehart and 

Andeweg 1993, Huber and Inglehart 1995, Norris 2001, Inglehart and Norris 

2009). It also worth mentioning that about 10%, of individuals in 2002, 7%,  

in 2005 and about 13%, in 2009 did not experience any of the previously 

mentioned situations, which is evidence of a lack of interest not only in terms 

of civic participation but also in relation to the quest for becoming a better 

informed citizen. A note should be added about the internet and to justify its 

absence from the data analysed. The use of the internet for campaigning mo-

tives, during the nineties, was seen as a secondary resource, with small demand 

or even investment from politicians, and consequently with limited skills being 

employed (Lilleaker 2006). During the first decade of the 21st century, however, 

particularly during the latter years, the internet grew steadily around the world, 

and in Portugal, too.22 However, in political terms, specifically during the 2009 

elections23 in Portugal, for example, the internet was not as widely exploited 

and used as it could have been. This is surprising when considering the in-

vestments made by the parties, which included inviting group of enterprises 

and internet specialists, working to promoting that medium (Canavilhas 2012). 

The limited exploitation of the internet’s potential by the campaign sites, in 

Portugal, also discouraged the electors from using the internet as an attractive 

source of information, at least that is until this moment.

22  From 2000 to 2009, in Portugal, it grew by 79% and to about 4 million users 
(Canavilhas, 2012 and www.internetworldstats.com). 

23  There were three elections in Portugal in 2009: Parliamentary, European and Local elections. 
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Table 3  - Situations in which you participated during the political 
campaign period 

2002 2005 2009

Frequency Valid per-
centage

Frequency Valid per-
centage

Frequency Valid per-
centage

Talked about 
the election with 
friends and relatives 

402 67,0 417 69,5 400 67,0

Talked about the 
election with party 
members

113 18,8 140 23,3 124 20,8

Situations

Attended a public 
meeting or a 
political party 
meeting

23 3,8 24 4,0 38 6,4

Read information 
sent by the parties 

152 25,3 211 35,2 176 29,5

Read posters and 
billboards about the 
elections 

307 51,2 338 56,3 256 42,9

Read information in 
newspapers about 
the elections

211 35,2 223 37,2 165 27,6

Watched 
information on TV 
about the elections

417 69,5 444 74,0 380 63,7

Heard information 
on the radio about 
the elections

126 21,0 146 24,3 128 21,4

Tried to convince 
someone to vote for 
a party

44 7,3 54 9,0 52 8,7

Did not experience 
any of the above 
situations 

62 10,3 42 7,0 79 13,2

Total 1857 2039 1798

NOTE: Multiple answer question. 

According to the present analysis, ‘watching information on TV about 

the elections’ was an item that was important for groups with differing 

educational backgrounds. This emphasizes, once again, the importance 

of television as a means of support with a wide reaching social impact 

in terms of its influence upon public opinion. In social terms, the im-

portance of education is affected by profession, in this reading. Within 
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the category ‘talked about the election with friends and relatives’, the 

professions considered as extremely specialized and held in high esteem 

socio -professionally (for instance: Directors of Public Services and en-

terprises or liberal professionals), as well as the professions that tend 

to involve permanent social contact (for instance: administrative staff, 

sales people, shop assistants, door -keepers) showed a greater tendency to 

behave in such a manner. These two groups also included those people 

who tend to have read more information distributed by the parties, as 

well as those who saw information on posters, billboards, in the press, 

on television and on the radio. This behaviour, despite being reactive, 

shows an active and inquisitive attitude and, consequently, seems to 

indicate the development of an important political involvement in urban 

Portuguese civil society. This behaviour also reinforces the importance 

of the media as a key agent in the political socialization process, in an 

elective act. 

Analysing the variables which focus upon factors that had the greatest 

influence on the interviewees’ voting choices, reveals that television was 

the most frequently chosen category, followed by talking with friends 

and relatives and, to a lesser extent, newspapers, magazines and radio. 

These levels of choice are highly similar in both sets of data, in spite 

of there being a slight decrease of influence in all of these areas as 

2009 approached. There is also evidence of a concomitant rise among 

those who considered that they had not been influenced by any means 

at all. These categories may not only indicate a conviction in terms of 

voting choices but also in terms of last minute choices, motivated by 

indecision. In the three surveys, there were a small proportion of indi-

viduals (from 5 to 7%) who considered that they had been influenced 

by polls, in terms of deciding how to cast their vote, which confirms 

both the importance of opinion poll research mechanisms and also of 

how public opinion is constructed. Newspapers, magazines and radio 

were the forms of media that were most selected as well as talking to 

friends and relatives. 
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Table 4 – Main voting choice influences

2002 2005 2009

Frequen-
cy

Valid per-
centage

Fre-
quency

Valid per-
centage

Frequen-
cy

Valid per-
centage

Influence Radio 54 14,4 45 10,9 47 11,0

Newspapers and 
magazines

91 24,2 66 16,0 89 20,8

Television 230 61,2 225 54,6 254 59,5

Talking to friends 
and relatives

115 30,6 101 24,5 108 25,3

Party gatherings 8 2,1 3 ,7 13 3,0

Meetings 16 4,3 11 2,7 40 9,4

Street propaganda 29 7,7 29 7,0 48 11,2

Posters and 
billboards

16 4,3 19 4,6 46 10,8

Polls 19 5,1 19 4,6 30 7,0

None 75 19,9 103 25,0 79 18,5

Do not know 6 1,6 3 ,7 7 1,6

Total 659 714 761

NOTE: Multiple answer and filter question. 

It is important to reinforce the enormous importance of television 

as an essential mechanism when it comes to forming public opinion 

in terms of voting choices (table 4). This influence is reflected in news 

information about political campaigns and also in the debates promoted 

by television channels with party leaders. 

The exchange and promotion of voting and political information be-

tween individuals, as part of primary social groups, for example between 

friends or family is conscientiously expressed, in individual terms, as an 

important means of persuasion. This reinforces the role of these groups 

both in relation to the political socialization procedure and also in terms 

of voting behaviour. 

With regard to the moment of deciding which party to vote for (ta-

ble 5), most individuals stated that they always knew which party they 

were going to choose (about 66%; 59% and 63% in 2002, 2005 and 2009 

respectively). Only a residual amount of voters considered that they had 

hesitated until the last moment. This percentage of undecided voters 

increases when the number of people who had already decided how to 
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cast their votes before the political campaign is added to the equation. 

The number of most undecided voters is, however, a little less than a 

quarter of the total, which is a significant value not only in terms of the 

necessary space for mobilizing voters but also for political democratic 

change. This mobilization of voters eventually creates the typical symptom 

of electoral volatility, for either better or worse, in democratic systems. 

Table 5 – Moment of deciding upon which party to vote for 

2002 2005 2009

Frequency Valid per-
centage

Frequency Valid 
percentage

Frequency Valid per-
centage

Moment 
of 
Decision 

Total

Always 
new on 
which 
party to 
vote for 

278 65,7 291 59,3 290 62,9

Made his/
her choice 
before the 
political 
campaign 

33 7,8 68 13,8 48 10,4

Made his/
her choice 
during the 
political 
campaign 

52 12,3 74 15,1 71 15,4

Hesitated 
until 
the last 
moment

60 14,2 58 11,8 52 11,3

423 100,0 491 100,0 461 100,0

NOTE: Filter question. 

From the three polls available we conclude that the people who have 

always known which party to vote for were older individuals. There were 

also a greater number of people who identified themselves as having taken 

that option, which reinforces the importance of consistency of choice 

for a party among the older generation. On the same note, there were 

younger voters (18 -24 years old) who hesitated until the last moment 

when it came to casting their vote. We may draw conclusions about the 

importance of age in relation to the moment of deciding on how to vote, 
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as was witnessed at both elections. This importance was confirmed, in 

statistical terms, by applying the qui -square test (0,0000).

The individuals with further education were those who hesitated the 

most up until the last moment regarding which party to vote for, as the 

polls demonstrated. Among those who always knew which party to vote 

for: the less educated they were the higher the tendency they had to 

behave in this way. This was a tendency revealed by the polls, in 2002, 

2005 and 2009. Also the qui -square test confirmed it (0,000).

We may conclude that the moment of decision regarding voting choices 

is an important reason for pondering among youngsters as much as it is for 

more educated individuals. These two analytical lines may enhance the impor-

tance of voters’ political competence relating to the moment of decision on 

how to vote. In terms of deciding upon party selection, there is a tendency 

for greater reflection about the voter’s profile, based upon a search for in-

formation in the mass media as there also is through interpersonal contact. 

Conclusion

The present analysis relates to the first decade of voter behaviour, within 

a compared perspective and allowed several aspects and traces concern-

ing the characterization of voter involvement to be articulated. This was 

undertaken with reference to Greater Lisbon: the major Portuguese area 

for decisions on voting. The media, particularly television, and primary 

groups, which are key elements in political socialization, are both ex-

tremely important as they directly influence the voting selection process. 

In connection to this we have found that the relationship of individuals to 

politics also shows the major influence that the roles of political parties 

and associations, as agents for political mobilization, have. However, we 

discovered that most voters always knew which party to vote for (more 

than 65%), and that less than a quarter were more susceptible to the 

impact of several socialization agents. 

Throughout this analysis, we have also concluded that the urban voting 

population in question is politically participative, specifically concerning 
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Parliamentary elections, even though participation in terms of joining 

associations is somewhat low. It should also be stressed that a larger 

percentage of individuals are party supporters and they do vote, and that 

this proportion increased slightly during the three elections time period 

being analysed. Watching election information on television was one of the 

most important factors that influenced voting decisions followed closely 

by talking to friends and relatives. This conclusion allies massive support, 

such as television, to reactive and reflexive behaviour, such as talking 

or discussing. This is a very positive and participative way of living and 

taking decisions about politics and, especially, about democratic systems. 

This tendency must be contextualised within the slight rise in proportion 

of those who (although still in a minority) took their decision on which 

party to vote for during, or at the last moment before, elections. This may 

be explained as not only being due to circumstantial reasons but also to 

reasons that may lie in the more comprehensive and reflectional attitudes 

voters have towards political decision making. Considering the data that 

has been collated, we are clearly able to confirm our original hypothesis 

which stated that when considering Greater Lisbon, the principal political 

Portuguese urban area, and in relation to the first decade of the XXI century, 

voters tended to be participative, whether in political or electoral terms. 

The results achieved, although covering a short time period, demonstrate 

a sensible attitude from voters who have developed behaviour and a vision 

that is both electorally and politically participative, something that may be 

seen as a positive symptom in terms of electoral and political behaviour. 

This symptom may indicate that voters are politically participative and 

electorally receptive, whether in terms of paying attention to information 

about the electoral process or in terms of reflecting upon electoral issues. 
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